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Attorneys  General  Target  Marketing 
Claims  of  “Safe”  Cigarettes 

Attorneys  general  in  1 0 states  are  looking  into 
whether  tobacco  companies  are  misleading  or  deceiving 
consumers  in  marketing  “reduced-harm”  cigarettes  and 
tobacco  products,  the  Wall  Street  Journal  reported  in 
May. 

To  date,  three  states  have  requested  internal  documents 
from  R.J.  Reynolds  Tobacco  Holdings  regarding  its 
Eclipse  cigarette.  The  company  markets  the  cigarettes 
as  having  “less  risk  of  cancer”  than  traditional 
cigarettes. 

Attorneys  general  from  four  states  have  also  approached 
Vector  Group  Ltd.  regarding  its  Quest  cigarettes.  The 
company  claims  that  the  cigarettes  can  help  wean 
smokers  from  their  nicotine  addiction. 


“Claims for  ‘safer’ cigarettes  and 
tobacco  products  open  new  and 
perilous  pitfalls  for  consumers.  ” 

Connecticut  Attorney  General 
Richard  Blumenthal 


“Claims  for  ‘safer’  cigarettes  and  tobacco  products 
open  new  and  perilous  pitfalls  for  consumers,”  said 
Connecticut  Attorney  General  Richard  Blumenthal.  He 
said  that  the  claims  are  “highly  dubious,”  especially 
since  “the  implication  is  that  there’s  some  scientific 
evidence  behind  them.” 

With  “reduced-harm”  cigarettes  hitting  the  market  over 
the  past  two  years,  state  officials  question  whether 
sufficient  evidence  exists  that  these  products  do  what 
the  marketing  claims.  The  tobacco  products  are  not 


required  to  receive  government  approval  and  have 
limited  government  oversight.  As  a result,  many 
attorneys  general  are  investigating  the  claims  under 
their  own  consumer-protection  laws. 

“It  is  absolutely  critical  for  consumers  to  understand 
that  there  is  no  such  thing  as  a ‘safe’  cigarette,”  said 
William  Sorrell,  the  attorney  general  of  Vermont,  one  of 
the  states  leading  the  investigations. 

Source:  Tobaccofreekids.org 
URL:  http://www.jointogether.org/ 

plugin.jtml?siteID=TFKNEW  S&p=  1 &Tab=News&Object_ID=57 1 023 

Secondhand  smoke  increases 
cardiac  risk 

United  States  Centers  for  Disease  Control  and 
Prevention  recently  warned  that  “all  patients  at 
increased  risk  of  coronary  heart  disease  or  with  known 
coronary  artery  disease  should  be  advised  to  avoid  all 
indoor  environments  that  permit  smoking.” 

Experts  at  the  Centers  for  Disease  Control  (CDC)  cited 
evidence  from  a number  of  studies  that  small  doses  of 
tobacco  smoke,  like  those  received  from  secondhand 
smoke  or  from  smoking  one  or  two  cigarettes  a day,  can 
rapidly  increase  the  risk  of  a heart  attack  by  leading  to 
the  formation  of  blood  clots  that  obstruct  blood  flow  to 
the  heart. 

One  of  the  studies,  conducted  following  a six-month 
ban  on  smoking  in  public  places  and  workplaces  in 
Helena,  Montana,  showed  a 40  per  cent  reduction  in 
the  number  of  heart  attacks  recorded  for  the  same  six- 
month  period,  on  average,  in  the  four  years  before  the 
ban  and  in  the  year  after  it.  There  was  no  similar  drop 
for  people  living  outside  Helena,  where  the  ban  was  not 
in  effect. 

Helena’s  smoking  ban  was  halted  after  a court 
challenge,  and  heart  attack  rates  quickly  soared  to 
pre-ban  levels. 


Even  though  the  Helena  study  was  far  from  definitive,  it 
provided  new  evidence  that  inhaling  secondhand  smoke 
can  cause  immediate  health  problems,  not  just  a long- 
term risk  of  disease. 

While  it  remains  possible  that  some  factor  other  than 
the  ban  was  at  work  in  reducing  heart  attacks,  the 
Helena  experience  should  certainly  be  encouraging  to 
politicians  who  have  been  fighting  to  keep  public  places 
free  of  cigarette  smoke. 

Source:  New  York  Times  Editorial 

Smoking  impacts  reproductive 
health 

Smoking  damages  almost  all  aspects  of  sexual, 
reproductive  and  child  health. 

A report,  released  by  the  British  Medical  Association 
(BMA)  in  February,  is  the  most  comprehensive  look  yet 
at  the  effects  of  smoking  on  reproductive  health  and 
reveals  a grim  picture. 

The  report  warns  that  around  120,000  young  men  aged 
30  to  50  in  the  United  Kingdom  (UK)  are  impotent 
due  to  smoking.  It  is  also  implicated  in  around  1 ,200 
cases  of  malignant  cervical  cancer  and  nearly  5,000 
miscarriages  every  year  in  the  UK. 

Smoking  affects  fertility  in  both  men  and  women,  and 
it  increases  the  risk  of  miscarriage,  stillbirth  and  sudden 
infant  death  syndrome. 

About  14,000  low-weight  babies  are  bom  to  mothers 
who  smoke  during  pregnancy,  which  puts  the  babies  at 
risk  of  heart  disease  and  diabetes.  Women  who  smoke 
during  pregnancy  are  at  three  times  the  risk  of  having 
a low-weight  baby. 

Source:  NewScientist.com 

http://www.newscientist.com/news/news.jsp?id=ns99994672 
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Attracting  “starters”  is  key 
to  business  success 

This  document,  dug  up  by  the  American  Lung 
Association’s  Anne  Landman  from  the  tobacco 
company  papers  made  available  as  part  of  the  Master 
Settlement  Agreement,  shows  Brown  & Williamson’s 
intent  to  design  a cigarette  specifically  to  appeal  to 
“starters”. 


This  flies  in  the  face  of  the  tobacco  industry’s  ongoing 
insistence  that  its  intent  is  not  to  recruit  new  smokers, 
but  simply  to  get  established  smokers  to  switch  brands. 

“This  memo”,  said  a Brown  & Williamson  employee 
in  1987,  “addresses  the  fact  that  KOOL  is  no 
longer  attracting  new  smokers  (further  referred  to  as 
“starters”),  a product-related  reason  which  possibly 
explains  this  position,  and  suggestions  to  correct  this 
problem. 


“Switching  data  clearly  show  that  KOOL  KS  and 
100  are  not  attracting  their  fair  share  of  starters. 
Newport,  on  the  other  hand,  is  performing  above  its 
fair  share.  Besides  the  differences  in  packaging  and 
marketing  between  KOOL  and  Newport,  one  basic 
product  difference  exists  which  can  possibly  explain 
part  of  the  reason  for  KOOL’s  disparity  among  starters 
...  the  menthol  level  is  too  high  for  starters. 

“The  dilemma  is  that  KOOL  can’t  satisfy  the  needs  of 
both  starters  and  current  franchise  (long-time  smokers). 
Franchise  smokers  prefer  a product  providing  greater 
menthol  taste  than  do  starters.  This  paradox  isn’t  easily 
corrected  by  just  changing  KOOL’s  menthol  level,  due 
to  the  significant  risk  of  losing  franchise  smokers.  Thus, 
a more  logical  approach  is  to 

1 . promote  KOOL  MILDS  as  the  starter  brand, 

2.  extend  the  KOOL  family  line  with  a product 
having.. .a  lower  menthol  loading. ..specifically  to 
attract  new  smokers,  or 

3.  introduce  a free-standing  product  having  the  same 
product  description  as  in  (2)  above. 

“In  summary,  we  can’t  reduce  the  menthol  level  of 
KOOL  KS/100  to  an  acceptable  level  for  starters 
without  risking  a catastrophic  loss  among  our  franchise. 
Thus,  to  regain  starters,  we  must  establish  another 
product  source.” 

Source:  Brown  & Williamson 
Document  Date:  17  Feb  1987 

http://tobaccodocuments.Org/landman/l  1569933.html 
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new  smokers. 

Brown  & Williamson  employee 
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